
 

 

 

     

 

• S1 – The learner can demonstrate an understanding of how 

the structure, content and wording of a piece of information 

can be designed to influence opinions or to trigger actions. 

• S4 - The learner can differentiate between official and 

unofficial sources of information. 

• S8 - The learner is able to critically discuss the possible 

intent of the author/s of an information item. 

• D1 - The learner can demonstrate that they understand 

various techniques used by media platforms to emphasise, 

amplify and extend the reach of their content. 

• D4 – The learner can explain how digital tools can be used 

to manipulate the appearance of websites, images, personal 

profiles, attributed statements, product/service reviews. 

 

 
Music in presidential 
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Cluster competences 

• Media literacy aspect: The learner can cope with several sources of media. 

• Digital literacy aspect: The learner develops digital and technological 

knowledge, skills and attitudes to act in society. 

• Information aspect: The learner develops knowledge, skills and attitudes to 

cope with (dis)information. 

Information aspect: 

 

 

 

 

Digital aspect: 

 

 

 

 

Learning objectives 

Follow the guidelines below 

to implement this learning 

activity in your classroom 



 

 

 

     

 

• M3 - The learner can elaborate on the role of media in a 

democratic society and how this role changes in repressive 

states. 

• M5 - The learner can trace the source of information in a 

media article to confirm it reports correctly on facts. 

Media literacy aspect: 

 

 

 

 

• Understanding the role of music in political marketing. 

• Analyzing how music choices reflect campaign values and target voter groups. 

• Evaluating how different demographic groups respond to campaign music. 

 

 

• Interactive music analysis 

• Comparative case study evaluations 

• Group discussions on political messaging in music 

• Digital source verification 

 

National learning objectives 

Topics 

1. The role of music in political campaigns 

2. Comparing music choices between Democratic and Republican candidates 

3. The influence of music genres on voter perception 

4. How artists react to the use of their music in political contexts 

5. Music as a political branding tool 

Method 



 

 

 

     

 

Materials 

• Playlist data from presidential campaigns (Trax on the Trail: 

https://www.traxonthetrail.com/) 

• Campaign rally music analysis reports (Star Tribune: 

https://www.startribune.com/freedom-versus-god-bless-the-usa-whats-behind-

playlists-at-trump-and-harris-rallies/601025924) 

• Online music streaming platforms for verification (Hollywood Reporter: 

https://www.hollywoodreporter.com/news/politics-news/kamala-harris-donald-

trump-music-2024-campaigns-1235977398/) 

• Case study worksheets 

 

Lesson Plan 

Lesson 1: Introduction to Music in Political Campaigns 

• Discussion: How does music shape political identity? 

• Video: Analyzing music in historical campaigns. 

• Group activity: Categorizing campaign music by genre and message. 

 

Lesson 2: Comparing Trump and Harris Campaign Music 

• Students examine playlists from campaign rallies. 

• Data analysis: Gender, ethnicity, and genre representation in music choices. 

• Trump’s rally playlist (St. Cloud): 34 songs, 27 by white musicians or bands, 

predominantly classic rock and pop rock from the 60s-80s, reinforcing nostalgic 

and conservative messaging. 

• Harris’s rally playlist (Eau Claire): 32 songs, featuring more Black and female 

artists, with a contemporary mix of funk, soul, R&B, and hip-hop, reinforcing 

inclusivity and progressivism. 

• Group discussion: How do these choices align with party ideologies? 
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Lesson 3: The Role of Media in Shaping Perceptions 

• Students compare media coverage of music used in campaigns. 

• Analysis of sources such as Hollywood Reporter and Star Tribune on how each 

candidate's playlist reflects broader political messages. 

• Debate: Should artists be able to prevent candidates from using their songs? 

(e.g., ABBA protesting Trump’s use of their music) 

• Digital exercise: Fact-checking claims about political music use using Trax on 

the Trail database. 

 

Lesson 4: Music and Voter Influence 

• Group presentation: How music choices reflect voter outreach strategies. 

• Class debate: Can music change election outcomes? 

• Reflection writing: If you were a campaign manager, how would you choose 

music? 

 

• Group analysis presentations comparing Republican and Democratic music 

choices. 

• Individual reflection: How does music influence political decision-making? 

• Online research project on historical campaign music trends. 

• Class discussion: Ethical considerations in using music for political messaging. 
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